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Summary

Application is in a good place, but not ready for production. Main issues are:

● lack of distinct production and development environments
● missing or non-functional test suite
● SEO bugs and necessary improvements



Architecture

External Services:

● Supabase
● Stripe
● Resend
● Mapbox



ZAP by Checkmarx Scanning Report

● Set recommended headers



Performance Evaluation

● Paginate results + infinite scroll
● Geocoding is happening live, switch 

to geocoding at event creation time 
and cache results



Accessibility - Lighthouse and Axe

● Fix recommended issues



SEO

● Fix canonical URL
● Fix duplicate tags for social 

previews
● Sub-sitemaps, add events to 

sitemaps



Design and Consistency

● Use consistent map styles
● Update headers to be more 

consistent



Testing - Failure

● Add a comprehensive integration test suite for core user journeys
● Fix failing tests
● Integrate regression testing into software development workflow so that core 

user functionality does not degrade 



Code Quality

● Distinct development, staging, and 
production environments

● Extract hard-coded LLM prompt
● Dynamic map default location
● Add CORS headers
● npm audit fix

● Remove unused code



Next Steps

● The SEO bug definitely needs to get fixed, and a working set of integration tests to make sure we don’t break any of the 
functionality we currently have would go a long way to helping me sleep at night.

● Before exposing any of this to real users, I’d want to create a dedicated production environment with a database that is not 
connected to a coding agent. Luckily it was easy to export the app to Github and it wouldn't be a huge lift to get it deployed 
somewhere else.

● A few of the features need more work. The ticketed events feature doesn’t really do anything other than trigger a Stripe 
checkout flow. We’d probably want that to use Stripe Connect so event organizers could get paid, and give them more tools for 
managing purchased tickets and seeing their own revenue flow. The location autocomplete when creating an event could be 
better. Etc.

● No analytics have been configured beyond what Loveable comes with out of the box. A marketing team is going to know more 
than that, so they can see what kinds of events are attracting notice and how users are using the app.


